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Context :
The media (newspapers, magazines, radio and television) is part of our daily environment and influence public opinion. In this context, all the institutions, be they public or private, must learn how to maintain good relationships with the media and make them work to their advantage. Institutions’ reputation and perception by their customers and by the public in general depend on these relations. It is necessary that they know how to manage them.

Objectives :

· To control the principles and the fundamental elements of the communication with the media.

· To better know the strategies and communication tools with the exterior.

· To know how to face a crisis.

· To be able to establish an effective communication system.

Concerned public :

· Politicians

· Managers

· Persons in charge of relationships to the media

· Persons in charge of communications

· Persons in charge of protocol
Content :

· The importance to communicate with the media

· Various types of communication: institutional, political and administrative

· How to maintain relationships with the media and to create a strategic center of communication

· Which are the principal tools? 

· How to manage a crisis? 

· Advertising campaigns

· Coordination of media and public events.
Pedagogical approach :

· Presentations
· Practical tests
· Simulation of concrete situations
· Case studies
Teaching languages :

French and English, depending on the number of participants.
Registration :

Registration before February 15, 2008. Limited places. See costs and registration form on the web site. 
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